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Basic Information

The Garage Repertory will take place in rotating repertory in Steppenwolf’s Garage Theater from February-April 2011,
and will be supported by Steppenwolf’s staff and resources.

Steppenwolf will provide:
e Artistic support
e Facility use (including equipment and utilities)
e Production support for load-in, run and strike from Steppenwolf Staff
e Steppenwolf Box Office handles all ticket sales (including web and group)
¢ Front of House staffing
e Marketing support

Chicago Companies will provide:
e All other expenses not covered by Steppenwolf including:

e Casting
e Rehearsal space rental
e Company payroll
e All physical production expenses (including sets, costumes and props)
® Run crew
¢ All additional marketing and PR
e Commercial Liability (naming Steppenwolf as additionally insured)
e Worker’s Compensation Insurance

Detailed Schedule

o NEW DATE! Tuesday, April 13, 2010: Voluntary informational session for interested companies at Steppenwolf’s
Administrative Offices at 758 W. North Ave., 3rd Floor Conference Room, 6 p.m.

e April 30, 2010: Application Deadline

® June 15, 2010: Selections Announced

e June 28, 2010: First pre-production planning meeting

e Summer and Fall: Pre-production planning meetings, attendance required by all companies (schedule TBD)
e January 21, 2011: Load-In begins

e January 29, 2011: Technical rehearsals begin

e February 16, 2011: Previews begin

e February 27, 2011: Opening

e April 24, 2011: Closing



Financial Agreement

Financial Arrangement:

Steppenwolf will provide all services and personnel below cost. Each company should expect to pay from box office
receipts approximately $400-$500, depending on the week, for what Steppenwolf provides, as outlined above. This
payment is not rent. If your production does not gross enough to cover the agreed upon fees over the course of the
run, you will not be billed for them.

Details of Financial Arrangement:

e Fach Chicago Company and Steppenwolf will agree on the company’s pre-production and weekly
running expenses

e Each Chicago Company’s subscription revenue for the hosted production will be used to reduce or offset the
Company’s pre-production expenses

e Steppenwolf Box Office will collect ticket sales revenue through web, group, and traditional box office sales

e Starting the first week of Public Performances, Gross Weekly Box Office Revenue is used to pay the expenses
as follows:
1) Credit Card commission payments made by Steppenwolf to merchant services vendors
2) Chicago Company and Steppenwolf split revenue 50/50 until STC weekly expenses are met ($400-$500)
3) Chicago Company then gets 100% of the weekly revenue until their weekly running expenses are met
4) Chicago Company then gets 100% of the weekly revenue until their weekly pre-production expenses are met

Any remaining Gross Weekly Box Office Revenue is held by Steppenwolf until the end of the run

e Upon the close of the production, any remaining Gross Box Office Revenue is split 80/20 between the Visiting
Company (80%) and Steppenwolf (20%).



